
Our external business environment continued

Our ongoing response to COVID-19 and associated lockdowns
Like most other companies, we were impacted by the COVID-19 pandemic and the associated government 
lockdowns through FY21 and into FY22. Many of our stakeholders, including customers, suppliers, employees 
and the broader societies where we operate, were negatively affected, particularly their economies, and public 
health and safety.

Following the initial business disruptions in FY21, our operations normalised into FY22, including 
subscriber behaviour (as we exited hard lockdowns and school activity started to return to 
normal), event timing and attendance (as lockdowns eased), local content productions 
(stopped during hard lockdowns in FY21), content cost timing (deferred from FY21 into FY22 due 
to event timing) and advertising revenues (sharp decline in FY21 and strong recovery in FY22).

Some areas like crowds at South African sports events or regional travel have not yet fully 
normalised, but the negative impact has diminished. Our commercial subscription revenues are 
recovering but are not yet at pre-pandemic levels.

Irdeto’s project-based revenues and volumes in certain markets and sectors remain 
negatively impacted due to the softer global macro-economic environment, supply chain 
issues and chipset shortages that were all exacerbated by the pandemic and associate 
lockdowns.

We partnered with the Solidarity Fund to support their campaign, ‘When We Come 
Together’, to drive the vaccine rollout and combat misinformation. We supported the 
UN Verified project in its COVID-19 ‘Zwakala’ campaign, aimed at driving awareness, 
especially among a younger audience. Our partnership with the Department of Health on 
its Combatting Vaccine Hesitancy campaign saw us assist with producing public service 
announcements that encouraged the public to register for the COVID-19 vaccine.

Over the course of FY21 and FY22, we took necessary precautions to protect our 
employees. This included travel bans (local and international), ongoing work-from-home 
processes for most of our teams, a public health expert to guide us on best practices, and 
employee wellness and mental health-related initiatives. We also implemented strict social 
distancing, screening, hygiene and testing measures at the office to protect employees 
working onsite. We returned to our offices in Randburg from February 2022 and operated 
at 50% rotational capacity to comply with government regulations and minimise risk 
to employees.

In FY22 we established a MultiChoice vaccination site at our head office in Randburg 
to provide vaccinations to employees in order to further safeguard our people against the 
virus and to support the national government in its Mass Vaccination Programme. We also 
introduced a mandatory vaccination programme for our employees once we returned 
to working from our head office.

We have continued to seek ways to mitigate the impact of the pandemic and associated lockdowns on our 
employees and in the communities where we operate:
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